Wat€rnomics _7

Wat€rnoemics

WATERNOMICS “Key Ideas” Brochure & Poster

Project Acronym:
Project Title:
Project Number:

Instrument:
Thematic Priority:

D7.2

© Waternomics consortium

Waternomics
ICT for Water Resource Management
619660

Collaborative project
FP7-1CT-2013.11

Page 1 of 8



Wat€rnomics 7%

Work Package: WP7
Due Date: 31/07/2015
Submission Date: 31/07/2015
Start Date of Project: 01/02/2014
Duration of Project: 36 Months
Organisation Responsible of Deliverable: IHE
Version: 0.1
Status: Draft
Author name(s): Sander Smit BMC
Reviewer(s): Eoghan Clifford NUIG
Edward Curry NUIG
Nature: [ ] R —Report [_| P — Prototype
[ ] D — Demonstrator [X] O — Other
Dissemination level: X PU - Public
[ ] CO - Confidential, only for members of the
consortium (including the Commission)
[ ] RE - Restricted to a group specified by the
consortium (including the Commission Services)
Project co-funded by the European Commission within the Seventh Framework Programme (2007-2013)

© Waternomics consortium Page 2 of 8



Wat€rnomics

Revision history

Version | Date Modified by Comments

0.1 09/06/15 Sander Smit Initial Version of Document

0.2 24/07/15 Sander Smit Draft for review

Final 29/07/15 Sander Smit Updated after review
comments

Copyright © 2015, Waternomics Consortium

The Waternomics Consortium (http://www.waternomics.eu/) grants third parties the right to use
and distribute all or parts of this document, provided that the Waternomics project and the
document are properly referenced.

THIS DOCUMENT IS PROVIDED BY THE COPYRIGHT HOLDERS AND CONTRIBUTORS
"AS IS" AND ANY EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED
TO, THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A
PARTICULAR PURPOSE ARE DISCLAIMED. IN NO EVENT SHALL THE COPYRIGHT
OWNER OR CONTRIBUTORS BE LIABLE FOR ANY DIRECT, INDIRECT, INCIDENTAL,
SPECIAL, EXEMPLARY, OR CONSEQUENTIAL DAMAGES (INCLUDING, BUT NOT LIMITED
TO, PROCUREMENT OF SUBSTITUTE GOODS OR SERVICES; LOSS OF USE, DATA, OR
PROFITS; OR BUSINESS INTERRUPTION) HOWEVER CAUSED AND ON ANY THEORY OF
LIABILITY, WHETHER IN CONTRACT, STRICT LIABILITY, OR TORT (INCLUDING
NEGLIGENCE OR OTHERWISE) ARISING IN ANY WAY OUT OF THE USE OF THIS
DOCUMENT, EVEN IF ADVISED OF THE POSSIBILITY OF SUCH DAMAGE.

© Waternomics consortium Page 3 of 8



Wat€rnomics

Table of Contents

IR 1 4 o Yo LU Yo o 1 o S5#

28 K BY MBS SAQ S .. i i iiiiiiiieettii ittt ettt et et ettt et e e e e e e e ettt e e e e e e teeee i aannaeaeaeararrn, 6#

F AN oY o L=T a0 LD AN = o Yo U1 - TH#

APPENTIX B = POSTEI ...ttt e e e e e e s am e e e e e e e e e e e 8#
© Waternomics consortium Page 4 of 8



Wat€rnomics

1 Introduction

The goal of Waternomics is to explore how ICT can help households, businesses and
municipalities with reducing their consumption and losses of water. The Waternomics project is
based on a number of key ideas. In order to facilitate project dissemination, the project has
prepared a brochure and poster, describing the key ideas of the project. The Waternomics
brochure and poster were written and designed by IHE and BMC and supported by each
partner with feedback.

1.1 Brochure and poster

The brochure describes the key ideas in a generic way, avoiding jargon where possible. Target
audience for the brochure is twofold:

1. The Waternomics project members. To create a coherent message, the brochure guides
project team members in their communication with external stakeholders. By capturing
the key ideas and by making them explicit in a brochure, project partners are
encouraged to exchange information and spread the ideas and results of the
Waternomics project. Furthermore, this brochure will provide guidance in developing the
key and supporting messages for specific communication activities, e.g. for specific
project results or project milestones.

2. External stakeholders involved in the four pilots. With the brochure, pilot stakeholders
like senior managers, water managers, policy makers and other decision makers will be
informed about the rationale behind the Waternomics project. The brochure is
deliberately designed in such a way that is visually appealing and easy to read and aims
to inspire its readers to investigate and implement water efficiemcy measures in their
immediate environment.

The poster shows the global water challenge and Waternomics’ idea of how information
technology could contribute to resolving this challenge. The poster is targeted at the end-users
of the four pilots and the general public in the immediate area around the pilots. The goal of the
poster is to raise awareness about the global drinking water problem and to show how
technology can be used in resolving this problem. The poster invites the interested reader to
obtain further information about the pilot, Waternomics or the ICT4Water cluster by displaying
the QR-code and links to the websites.

Appendix A & B show the brochure and poster.
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2 Key ldeas

The rationale behind the Waternomics project can be summarised in eight key ideas, being:
1. Next-generation low cost sensors will drive adoption of smart water systems
Water managers and end-users need information to make better decisions

3. Linking various data sources is essential to come to meaningful information for water
managers and users

4. Communication and quality standards are required for mass adoption of smart water
systems

Smart water systems increase operational efficiency
Smart water systems enable new value added services for water utilities

Informed and involved consumers value water more

© N o O

Best practices from the energy sector can be applied in the water domain

Each of these ideas are explained in more detail in the brochure. The poster shows the relations
between the key ideas.
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Appendix A — Brochure
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Appendix B - Poster
Wat€rnomics ) Smart Water Management
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